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ABSTRACT 
 

For the business organization to be growing and successful, managers play a 

crucial role in contributing to such matters. Various practices are being 

implemented in the venture that suit and blend with their subordinates. This study 

examined the management practices and personality traits of micro-entrepreneurs 

in relation to their business performance. It was conducted among Micro-

entrepreneurs in Ozamiz City, Misamis Occidental. This study made use of a 

descriptive-correlational research design. Additionally, the study was conducted 

among the 347 micro-entrepreneurs who served as the respondents and were 

selected using a purposive sampling technique. The adapted research 

questionnaires such as Management Practices Questionnaires, Personality Traits 

Questionnaires, and Business Performance Questionnaires were utilized to gather 

the data. The statistical tools used were Mean, Standard Deviation, and Pearson 

Correlation Coefficient. The study's findings entail a very high level of 

management practices and a high level of personality traits resulted in a high level 

among the respondents. Additionally, the level of business performance among the 

respondents was found to be very good.  Subsequently, there is a significant 

relationship between management practices and business performance among the 

respondents. Furthermore, it was also found that there is a highly significant 

relationship between personality traits and business performance among the 

respondents. In conclusion, micro-entrepreneurs are equipped with management 

practices and suitable personality traits, which are crucial in leading a business 

organization and could contribute to the quality of the performance of the business 

enterprise. In this vein, the researchers recommend to future researchers to widen 

the scope of the study and to implement other variables that could correlate with 

business performance. 

 

 

 
Keywords: business performance, management practices, micro-enterprises, 

micro-entrepreneurs, personality traits 
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INTRODUCTION 

Rationale of the Study 

 In the field of business, it is expected that competitiveness and business 

performance are crucial (Nor, 2024). Entrepreneurs' business performance results 

from the workforce's efforts corresponding with a certain measure of value or 

standard in the individual committed work (Mutegi et al., 2015). Meanwhile, a 

micro-entrepreneur’s performance shows how a certain business performs over a 

specific period, influenced by the firm’s operational activities (Nurliah et al., 

2024). The previous study by Nor (2024) centered on how systems interaction, 

such as people and machines, affect small and medium enterprises (SMEs) 

business performance. In this vein, the current researchers would like to fill in the 

literature gap by incorporating other variables and examining how the managers’ 

management practices paired with their personality traits could affect the 

performance of a certain micro-enterprise business.  

Subsequently, entrepreneurship contributes to economic development 

while utilizing productive assets through entrepreneurs’ creativity and 

competitiveness (Sajjad et al., 2020). In this vein, entrepreneurial culture is vital in 

establishing a vigorous economic environment wherein capital, creativity, and 

other resources spur innovation, economic growth, and social well-being (Pradhan 

et al., 2020; Sajjad et al., 2020). However, existing studies show that a high failure 

rate of entrepreneurship is evident in those new ventures as various barriers to 

success prevail, and entrepreneurship on a small scale can have a great impact 

(Arthur & Hisrich, 2011). Thus, about 66% of new entrant entrepreneurs were 

unsuccessful due to various challenges such as hiring employees, high 

competition, and other key factors (Agarwal, 2019). 

Entrepreneurship, as defined by Ahmad and Didip (2020), is the endeavor 

of shifting old behaviors into new ones with full independence and discipline. 

Accordingly, an entrepreneur advocates innovativeness, opportunity recognition, 

risk management, action, use of resources, and added value for profit
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maximization and business expansion (Filion, 2021; Jena, 2020). In this vein, 

entrepreneurs are advocators for uplifting a country’s economic status through job 

opportunities and revenue acquisition (Agarwal, 2019). Entrepreneurs' 

innovativeness is measured based on their ability in the market while creating 

novel and innovative opportunities seeking a sustainable community 

(AIContentfy, 2023). This leads to a healthy business organization by becoming 

adoptive and resilient business innovators and micro-entrepreneurs (Ahmad & 

Didip, 2020). 

Consequently, an individual can be considered a micro-entrepreneur when 

he or she starts and manages a small business venture with limited human and 

financial resources (Adobe, 2024). Raisanen and Tuovinen (2020) defined a 

micro-enterprise as a company composed of employees who are fewer than ten 

individuals. In the Philippine setting, micro-enterprises are businesses that acquire 

an asset amount of Php 3,000,000.00 with a lower number of employees 

(Philippine Commission on Women, 2022). Due to this, micro-entrepreneurs 

should maintain fit management practices for their workers and businesses as a 

whole. 

Management practices ensure the business can incorporate an effective 

workplace by acknowledging supervisors and business organizations (Adamovic 

et al., 2024). Moreover, management practices are the activities that manage 

people’s efforts to achieve established goals by strategically applying limited and 

scarce resources to achieve the most effective desired objectives. Accordingly, 

management practices refer to the process that involves giving direction, 

developing and implementing effective and efficient activities, and organizing and 

managing personnel to meet the organization’s goals (Ofobruku et al., 2023). 

Subsequently, leaders in organizations play a pivotal role in business success or 

failure. As follows, they must effectively employ changes and tactics for effective 

business performance (Al et al., 2020). Accordingly, managers’ abilities and styles 

are essential for business operational efficiency (Belas et al., 2020; Pirtibha, 
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2021). Thus, the concept of management practices cannot be limited to the 

manager’s personality, viewed as a unique expression of his character.  

            Contrastingly, the personality of each individual can be described through 

a set of traits that determines the individual’s behavior, attitude, motivation, and 

cognition (Gupta & Gupta, 2020). Psychologically, personality traits are defined 

as inherent causal entities within an individual, which signifies that personality 

traits are inborn (Bergner, 2020). However, from the business perspective, one’s 

personality traits postulate a direct or indirect effect on the business with regard to 

the self-evaluation, need for achievement, and risk inclination of an entrepreneur 

while forecasting an individual’s entrepreneurial performance (Postigo et al., 

2021; Mai et al., 2022). A manager’s personality controls how a certain manager 

solves complex problems (Gupta & Gupta). In this vein, entrepreneurs should 

possess entrepreneurial practices to sustain and improve business performance 

since not all principles in marketing concepts can be implemented in small 

businesses (Sarwoko & Nurfarida, 2021). In addition, the Big Five Personality 

Traits, openness, conscientiousness, extraversion, agreeableness, and neuroticism, 

determine business performance (Sarwoko & Nurfarida, 2021). 

The Big Five personality traits play a vital role in deciding individuals’ 

habits, attitudes, and behaviors, which also shape an individual's cognitive and 

affective state in a particular situation (Udin & Yuniawan, 2020). Accordingly, 

managers must understand the core of biologically based mechanisms of 

resilience. When an employee scores high on extraversion, he or she should be 

placed in an area that focuses on change implementation, as it can positively 

impact employees’ job performance and satisfaction (Athota et al., 2020). 

Additionally, the Big Five personality traits have a positive impact on 

organizational citizenship behavior as well as the enhancement of performance 

efficiency and organizational effectiveness (Udin & Yuniawan, 2020). 

            Meanwhile, business performance is one of the major objectives that every 

business must consider as it gives organizational relevance, especially in 

developing countries (Andonov et al., 2021; Sarihan, 2014). Business 
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performance corresponds to organizational success, indicating an increase in 

business’ overall performance. Significantly, personality traits directly impact the 

firms’ performance, especially those decision-personality makers. Accordingly, 

Siriwatpatara and Rojniruttikul (2024) stated that business performance is defined 

as the level of success or rewards that result from work. The same study from 

Siriwatpatara & Rojniruttikul (2024) utilized a Balance Scorecard (BSC), which 

comprises four perspectives: the financial perspective, customer perspective, 

internal process perspective, and learning and growth perspective. Among the four 

perspectives, this current study also utilizes the first three mentioned perspectives, 

which are the financial perspective, customer perspective, and internal process 

perspective. From a financial perspective, it relates to the expense spent to 

improve performance as well as the sales performance of the business. 

Meanwhile, the customer perspective refers to providing customer care 

and creating value for the customer in order to build satisfaction with the product, 

which leads to increased business value. Lastly, the internal processes perspective 

refers to a corporate perspective demonstrating the organization’s efficiency and 

effectiveness. Hence, this asserts that the mentioned perspectives correlate with 

the construct of these dependent variables, which are profitability, customer 

satisfaction, and a motivated workforce. In this vein, this study aimed to examine 

how the various management practices of different micro-enterprise managers 

could affect the overall business execution and operation. Furthermore, this study 

also aimed to determine how certain business managers' personality traits could 

impact the enterprises' performance based on how the customers are satisfied with 

the products and services offered by the enterprise, as well as its financial growth 

and workforce productivity. Conclusively, the current study was conducted to 

examine the relationship between personality traits and management practices 

toward the business performance of micro-entrepreneurs. 
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Theoretical Framework 

 This study was anchored on three theories: Mintzberg's Management 

Theory (1973), Costa & McCrae's Big-Five Personality Theory (1970), and 

Wernerfelt's Resource-Based View (RBV) Theory (1984). 

            Management Theory, proposed by Mintzberg, comprises the things that 

managers do to understand their field of specialization or work, to provide an 

overview of the required competencies for managers, and to assist in achieving the 

appropriate balance of managerial roles (Nguyen, 2011). Mintzberg added that 

management is not merely about one of these mentioned acts: controlling, doing, 

thinking and analyzing, leading, and decision-making, but managing is the 

combination of these mentioned sets of actions. These managerial activities play 

an important role in how managers influence and impact the business in relation to 

its workforce’s efficiency and effectiveness. 

            Relatively, it is found in the Model of Managing, which Mintzberg also 

proposed, that the information plane, people plane, and action plane are the three 

primary structures of the mentioned model (Nguyen, 2011). The information plane 

entails how a certain manager communicates and disseminates information to 

subordinates to encourage them to fulfill their assigned responsibilities. Through 

communication between the manager and the subordinates, managers could 

properly monitor and supervise the overall status of the business. Meanwhile, in 

the people plane, it is mainly about how a certain manager administers and 

handles his or her people and subordinates in encouraging them to complete 

specific tasks or assess such challenges. Moreover, it entails directing people 

within the unit and connecting those outside and within the business organization. 

This shows that it could motivate the subordinates and the team, where a positive 

relationship among the people within the business organization could be 

maintained. Studies have shown that managers in each organization must consider 

inspiring subordinates to create a meaningful and conducive workplace. Lastly, 

the action plan involves dealing with the problems in a proactive and actual 

manner. This is through the presence of communication and how managers handle 
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their people, where they could collect more knowledge and create relevant 

strategic decisions needed for facing business problems. 

In this vein, it is imperative that effective communication and management 

support should be provided to make them feel that they are part of the business 

community. Thus, this assists in managing and engaging employees, which results 

in an effective workforce and promotes a sense of social well-being among the 

workforce, creating a productive working environment. In line with this, this 

theory could provide a structured framework that emphasizes how managers could 

handle and operate enterprises depending on their different management 

approaches.  

Another theory that supports one of the variables is the Big-Five 

Personality, which purports the characteristics that describe an individual’s 

behaviors. Relatively, personality psychologists have accepted and reviewed the 

Big-Five personality traits on different levels. They include neuroticism, 

openness, extraversion, agreeableness, and conscientiousness, which provide a 

guideline to understand the influence of personality on behavior. In this vein, 

utilizing personality traits has evolved beyond the organizational context to a non-

organizational setting.  

From an existing standpoint, the five-factor model of personality defines 

an individual’s patterns of thinking, behavior, characteristics, and feelings and an 

individual’s way of reacting to environmental changes about extraversion, 

agreeableness, conscientiousness, neuroticism, and openness to experience. 

Relatively, personality traits such as openness and conscientiousness positively 

influence employees' job performance, implying the significance of considering 

individual personality differences while assessing and managing the performance 

of employees. The employers’ different personalities could influence employee 

performance, which could, in turn, affect the business performance in general 

(Kasuma, 2024). 

            Furthermore, in the context of business performance, the Resource-Based 

View supports the last variable of the study, which emphasizes that knowledge as 
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an asset serves as a competitive advantage and its ability to withstand business 

performance (Alqatawni, 2016). Moreover, the theory suggests that resources are 

essential components for business’ excellent performance, which could develop a 

company’s competitive advantage. 

An existing study by Adam et al. (2022) explained the role of the 

Resource-Based View (RBV) Theory in business performance. The study showed 

how social, human, and financial capital substantially improves the performance 

of small businesses. Relatively, the study asserted that investing in human capital 

can assist in enhancing business performance. Human capital gives potential 

entrepreneurs a competitive advantage, which can create a beneficial impact on 

entrepreneurial entry. The literature concluded that the Resource-Based View 

Theory assists in achieving business sustainability wherein the three firm 

resources, such as physical capital resources, human capital resources, and 

organizational capital resources, can impact business performance. The said 

theory can help the present study as it assists in determining the different 

contributing factors in business performance, specifically its relation to human 

capital resources.  

From the findings of a study, the resource-based view implies that a 

business that possesses resources such as employer branding could lead to 

sustainable business performance (Hussain et al., 2023). Employer branding refers 

to a workplace that values the well-being of the employees, hence creating a 

motivated workforce. This asserts that a business organization that acquires such 

an asset positively impacts the performance of the business. 

Thus, the relevant theories play a pivotal role in terms of having a 

foundation in research, as well as relative bases in each consisting variable. Each 

theory connects to each of the variables in this study. Management Theory implies 

that employers supervise employees based on their diverse needs, creating open 

communication and visible management support. Meanwhile, the Big-Five 

Personality showcases how those various personalities of the managers affect the 

workforce and its business performance, relating to how the Resource-Based 
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View showcases having an asset of motivating the workforce to make them more 

productive and effective. The discussed theories are essential for giving the 

research study a direction, structure, and credibility. 

Conceptual Framework  

 Conceptually, micro-entrepreneurs played a significant part in making the 

business move in a cycle, including their management style in managing their 

people. These micro-entrepreneurs create micro-entrepreneurship, highlighting the 

creation of small businesses that aim to meet the needs of a particular market 

niche (Adobe, 2024). Micro-entrepreneurs should have proper management 

practices and suitable personality traits to contribute to the business's 

performance.  

Bodnenko (2023) stated that management refers to coordinating and 

administrating tasks and responsibilities to attain a certain goal. On the other hand, 

management also refers to the superior structure of the members within an 

existing organization. Relatively, management practices allow managers to assess 

their roles in business organizations (Bloom et al., 2020).It is a set of principles 

wherein managers can capitalize on the abilities of their subordinates and a 

manner of life that exists across the business. Accordingly, certain management 

practices contribute to enhancing the productivity of the business organization. 

Previous studies have shown that management practices can significantly improve 

business performance. Thus, this asserts that well-implemented management 

practices within the business organization could positively affect the business 

performance. 

            A thousand years ago, communication was one of the essential parts of 

day-to-day living. Ever since the beginning of human history, there has been a 

basic need for communication between and among individuals (Ilic et al., 2024). 

Communication is significant to the presence and survival of human beings, 

including a business organization (Islam, 2023). Communication in business 

involves creating and sharing ideas between and among the individuals within the 
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business organization, as well as information, views, and facts, to achieve a 

common understanding among people. Hence, communication within the business 

organization plays a fundamental role as it is the key to the directing function of 

the management. Effective communication safeguards a workplace with 

productivity, job satisfaction, and competent relationships. This asserts that any 

form of communication within a business environment, such as in an internal or 

external setting, hierarchical or flat, can assist in increasing the efficiency, 

effectiveness, and improvement of business performance. Therefore, this implies 

that having effective communication within the business organization is an 

integral part of making the organization successful in the field of business.  

            According to Ilic et al. (2024), each functional, successful, and existing 

business organization heavily relies on effective communication, which assists in 

the attainment of a business organization’s goals and objectives. Moreover, the 

manager must grasp the communication process, its essential components, how 

those components interact with one another, how the principles of functioning 

work, the various kinds of communication and their benefits and drawbacks, and 

communication barriers and how to overcome them. Communication needs to be 

centralized on sharing perceptions, viewpoints, directives, and records between 

two people within a business organization. As a result, effective communication in 

the business setting can improve workforce motivation, managerial performance, 

decision-making process, and engagement. 

            Meanwhile, Miftakhirodhiyah et al. (2023) defined supervision as a 

process of guaranteeing that the objectives and goals of the business organization 

and management are being attained. It is concerned with carrying out actions as 

planned in accordance with the directions and principles being specified. In 

addition, supervision in business is an activity wherein managers must be involved 

in such matters where they will endeavor for work to be executed according to the 

established plan or desired results. On the other side of the spectrum, French 

mining engineer Henri Fayol defined supervision as the testing of whether 

everything is being implemented according to the predetermined plan in which its 
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purpose is to determine the weaknesses and errors in order to correct such matters 

and to prevent it from occurring (Miftakhirodhiyah et al., 2023). Moreover, as 

defined by Andreono & Darnis (2023), supervision in business is one of the 

contributing factors in the success of an activity being implemented in the 

business organization. This implies that without supervision and guidance, there is 

the potential for a certain goal in the business not to be achieved. Consequently, in 

order to achieve such a goal, planning the system itself must be preceded.  

            Employees in any business organization play a significant role in 

contributing to the business's success. In this vein, as defined by Ismail et al. 

(2019), management support signifies the provision of the tools and resources by 

the management of a business organization for the workers to do a particular job. 

This implies that the decisions from the management could influence all aspects of 

the business and that management support is an indicator of active work-related 

behaviors. A result of the study by Young & Jordan (2008) showed that 

management support is the most crucial and significant success factor for a 

strategy’s success. Additionally, management support also includes financial 

support, wherein a study conducted by Nyabuto & Nyakwara (2024) found that 

most participants agreed that top management provides financial support to obtain 

such entrepreneurial functions.  

Meanwhile, the Big Five Personality Traits are associated with the 

behavioral patterns that individuals with specific personality traits reveal over 

time (Ezeakabekwe & Nwankwo, 2020). According to Birt (2021), openness, 

conscientiousness, extraversion, agreeableness, and neuroticism are the five major 

personality traits that help to foresee how employees will interrelate with other 

individuals. A study by Hughes et al. (2020) showed that personality traits are 

pivotal in molding the individual’s intrapersonal and interpersonal regulation 

styles by examining the theoretical and empirical evidence they have gathered. 

With that, Gridwichai et al. (2020) added that organizations should rely on how 

efficiently and effectively the employees handle and complete the tasks with 

excellence.   
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            According to Agbaria & Mokh (2022), individuals with high Openness (O) 

tend to be curious about both their inner and exterior environments; these people 

have an active imagination, esthetic sensitivity, and attention to inner sentiments, 

as well as a preference for a wide range of objects, intellectual curiosity, and 

autonomous judgment. Furthermore, determining the elements that influence the 

degree of openness is a topic of significant relevance from the standpoint of 

business management, especially given that in these circumstances, firms have a 

larger need to rely on external sources of knowledge due to internal technology 

shortcomings (Manjarres-Henriquez, 2022). Ahmed et al. (2022) found that 

openness to experience is important and related to entrepreneurial intentions; 

therefore, the study suggests that individuals will have more intention to build 

their ventures. 

            Meanwhile, Conscientiousness (C) refers to the ability of an individual to 

resist impulsive decisions and temptations; thus, individuals with high 

conscientiousness endeavor to be proficient and compliant (Agbaria & Mokh, 

2022).  In addition, Salameh (2022) stated that individuals with highly 

conscientious traits are more likely to become entrepreneurs; therefore, findings 

revealed that conscientiousness is positively associated with business intention. 

On the other side of the spectrum, Agbaria & Mokh (2022) defined Extraversion 

as the inclination to be outgoing, enjoy large groups and gatherings, and be 

assertive, active, and engaging. Hence, extraversion is vital for prospective 

entrepreneurs as it asserts that extroverted individuals are likelier to engage in 

business (Salameh et al., 2022). Studies show that employees with high 

extraversion attributes continually look for improved professional opportunities 

and recognition (Gridwichai, 2020). 

            Hadziahmetovic & Mujezinovic (2021) associated Agreeableness (A) with 

cooperation and trustworthiness. This personality trait defines individuals who are 

trusting, courteous, collaborative, compassionate, patient, and soft-hearted 

(Kasztelnik, 2022). In addition, agreeableness is related to affection, kindness, 

self-sufficiency, and attentiveness to others. The mentioned traits can bring both 
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positive and negative outcomes in the business. For instance, managers with a 

high level of agreeableness may negatively affect the business when negotiating 

challenging deals. To add up, as cited by Salameh et al. (2022), individuals with 

agreeable traits are more interested in careers with public ties, such as social work 

and teaching, rather than becoming entrepreneurs; therefore, the result of their 

study shows that agreeableness negatively affects entrepreneurial goals.  

            Lastly, Neuroticism (N), as defined by Agbaria & Mokh (2022), refers to 

personalities who are particularly prone to feeling emotional instability and self-

consciousness. Studies showed that neurotic individuals have fewer risk-taking 

preferences (Salameh et al., 2022). In addition, neuroticism is associated with 

excessive anxiety, pessimism, low trust, and confidence and could adopt negative 

attitudes and feelings towards events and individuals; thus, this results in people 

with neurotic personalities being prone to unreasonable ideas (Heydari et al., 

2023). Results from the study conducted by Heydari et al. (2023) showed that 

managers or workers who tend to have neuroticism could negatively affect the 

business since they correlate more with absenteeism, intention to leave, or 

voluntary resignation. Therefore, in this case, this personality trait would be a 

barrier for managers as it connotes risk for business operations. 

            Every business organization is measured through its performance; thus, in 

the aspect of management, performance is highly utilized (Ilasin, 2023). In 

addition, according to Robbins (2010), performance is an important factor in 

determining the success of an organization. As stated by Ilasin (2023), every 

organization’s goal is to enhance its employees’ job performance in order to be 

persistent in a highly competitive business world. Business performance is 

measured by a company’s ability to adopt optimal organization with the goal of 

providing a product or service that fulfills the expectations of consumers and 

customers. Moreover, business performance is based on various criteria, such as 

management style, customer relationship management (CRM), and the quality of 

the service being provided to the customers. Relatively, workforce motivation is 

another factor that determines the performance of the business, as well as the 
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utilization of different incentive compensation schemes (Riberolles, 2021). With 

that, both customers and the workforce play a significant part in determining an 

organization's business performance. In addition, financial indicators such as 

profitability also provide information on the degree of achievement of the goal of 

the business.  

            Franklin (2023) stated that customer satisfaction refers to how satisfied the 

customers are regarding the product or service. As stated by Al Idrus et al. (2021), 

customer satisfaction is one of the determining factors determining business 

performance. Relatively, based on the study of Al Idrus et al. (2021), three 

existing factors contribute to and influence customer satisfaction: product 

knowledge, service quality, and competitive advantage. In this vein, the empirical 

data on customer satisfaction and business performance concluded that there is a 

positive relationship between the two (Van der Wiele, 2002).  

            Meanwhile, a motivated workforce benefits the organization in a way that 

assists in achieving its organizational goals and objectives (Rahaman et al., 2020). 

A relatively motivated workforce plays a crucial role in achieving objectives in 

the organization as well as maintaining a work environment (Bhat et al., 2023). 

This implies that motivated employees are more likely to engage in their work and 

are inclined to stay longer within the organization. Moreover, a motivated 

workforce is those who feel valued, supported, and encouraged and are inspired to 

perform their best. Relatively, employee performance relies on motivation, 

training, and development, as well as appraisals (Macarambon, 2023). In this vein, 

Rahaman et al. (2020) conducted a study in a workplace in Bangladesh and found 

that a motivated workforce is influential.   

            On the other spectrum, as stated by Hofstrand (2019), profitability is the 

main reason why different business ventures were established. Profit or 

profitability is an indicator of how the business operates, manages, and efficiently 

and effectively runs the business (Roy & Mandal, 2024). In this vein, profitability 

plays a pivotal role in an organization as it is essential in evaluating the 

performance of the business. In addition, according to Nguyen & Nguyen (2020), 
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the evaluation of performance is based on the business’s profitability. Therefore, 

this asserts that profitability plays a significant role in determining the 

performance of the business. 

            In conclusion, entrepreneurs must understand the relationship between 

management practices and personality traits towards the business performance of 

micro-entrepreneurs. Micro-entrepreneurs who use a certain management style, 

together with various personality skills, could affect the business performance of a 

micro-enterprise. In addition, entrepreneurs' personality traits (openness, 

conscientiousness, extraversion, agreeableness, and neuroticism) are also 

determinants of micro-entrepreneurs' business performance.  
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Figure 1 Schematic Diagram of the Study 
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Statement of the Problem 

This study examined the micro-entrepreneurs’ management practices, 

personality traits, and its relation towards business performance in Ozamiz City. 

Specifically, this study sought to answer the following research questions: 

1. What is the level of management practices among micro-entrepreneurs in 

terms of communication, supervision, and management support? 

2. What is the level of personality traits among micro-entrepreneurs in terms 

of openness, conscientiousness, extraversion, agreeableness, and 

neuroticism? 

3. What is the level of business performance among micro-entrepreneurs in 

terms of customer satisfaction, motivated workforce, and profitability? 

4. Is there a significant relationship between the management practices of 

micro-entrepreneurs and business performance?  

5. Is there a significant relationship between the personality traits of micro-

entrepreneurs and business performance?  

Null Hypotheses: 

Ho1: There is no significant relationship between management practices of 

micro-entrepreneurs and business performance. 

Ho2: There is no significant relationship between personality traits of 

micro-entrepreneurs and business performance. 

 

 

 

 

 

 

 



 

 
 

RESEARCH METHODOLOGY 

Design 

 This research utilized a descriptive-correlational research design by 

Lathom & Radocy (1995). The two mentioned designs were implemented in the 

study to create a more concrete methodology for collecting, interpreting, and 

analyzing relevant data. Descriptive research design was used to identify the 

characteristics of a population as well as a particular phenomenon or situation. In 

addition, it was utilized to collect relevant data to create accurate predictions about 

a certain hypothesis or problem. In this vein, descriptive research design assisted 

in determining the characteristics of the particular population. Consequently, 

correlational research design examined the relationship between variables without 

the intervention and manipulation of the researchers. Relatively, it revealed the 

strength of the relationship between two or more variables wherein the result of a 

correlation can be either positive or negative. The mentioned research design was 

appropriate for the research study as it assisted in describing and determining the 

relationship between the micro-entrepreneurs management practices, personality 

traits, and business performance. 

Locale of the Study  

 The study was conducted in Ozamiz City, Misamis Occidental, among the 

selected micro-entrepreneurs operating within the mentioned city. Ozamiz City is 

located in the province of Misamis Occidental, wherein it is rich in resources for 

agriculture; it has become the focal point for businesses, healthcare, 

transportation, and education in the area of Mindanao due to its advantageous 

geographical position and pleasant climate (Homes, 2021). This asserts that 

Ozamiz City is one of the cities in Misamis Occidental that centers businesses 

where micro, small, and medium enterprises could grow and foster. In this vein, 

various businesses and career opportunities were accessible for entrepreneurs. 

Accordingly, based on the data gathered in the office of the Ozamiz City Mayor,
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there are 3,501 micro-entrepreneurs that are currently operating in the city. Thus, 

the researchers opt to conduct a study that focuses on the perspective of the micro-

entrepreneurs due to the lack of attention given to them regardless of their high 

population. 

Respondents 

 The results from Raosoft showed a sample size of 347 respondents. It was 

based on a total population size of 3,501, a 5% margin of error, a confidence level 

of 95%, and a response contribution of 50%. Moreover, the respondents were the 

selected micro-entrepreneurs who are currently operating in Ozamiz City. The said 

respondents were selected through the implementation of a purposive sampling 

technique. It is a research sampling technique wherein the respondents are 

selected if they meet the characteristics or criteria needed in the sample. The 

criteria needed for the selection of the respondents are as follows: (1) must have 

business permits to operate their business in Ozamiz City; (2) must be a micro-

entrepreneur located within Ozamiz City; (3) must operate in the business industry 

for a minimum of two years; (4) must have at least five employees; (5) must be 

operating in a physical store or both physical and online store; and (6) must have 

informed consent in order to participate in the study. When the micro-

entrepreneurs met the requirements above, they were automatically part of the 

study. Meanwhile, the criteria exclude micro-entrepreneurs operating their 

business via online stores only. In this vein, if those micro-entrepreneurs could not 

meet the requirements, they were not part of the study. 

Data Gathering Instruments 

A. Micro-entrepreneurs’ Management Practices Questionnaire. This 

questionnaire is a four point-Likert scale questionnaire which was adapted from 

the existing study of Gichungu et al (2018); Nguyen (2020); Kalogiannidis et al 

(2023); &  Ajamobe et al (2022). The said questionnaire consisted of three 

constructs: Communication, Supervision, and Management Support. It has a total 
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of 20 indicators, which were used to determine the level of management practices 

of micro-entrepreneurs (see Appendix A). 

In determining the level of management practices of micro-entrepreneurs, 

the following scales were used: 

Responses Continuum Interpretation 

4 – Strongly Agree (SA) 3.25 – 4.0 Very High (VH) 

3 – Agree (A) 2.50 – 3.24 High (H) 

2 – Disagree (D) 1.75 – 2.49 Low (L) 

1 – Strongly Disagree (SD) 1.0 – 1.74 Very Low (LW) 

 

B. Personality Traits Questionnaire. It is a four point-Liker scale 

questionnaire that was adapted from the existing study of Hadziahmetovic et al. 

(2021) & Wu (2024). The questionnaire consists of 5 constructs: Openness, 

Conscientiousness, Extraversion, Agreeableness, and Neuroticism. It has a total of 

28 indicators. This questionnaire was utilized to determine the level of personality 

traits of micro-entrepreneurs (see Appendix B). 

In determining the level of personality traits among micro-entrepreneurs, 

the following scales were used: 

Responses Continuum Interpretation 

4 – Strongly Agree (SA) 3.25 – 4.0 Very High (VH) 

3 – Agree (A) 2.50 – 3.24 High (H) 

2 – Disagree (D) 1.75 – 2.49 Low (L) 

1 – Strongly Disagree (SD) 1.0 – 1.74 Very Low (LW) 

C. Micro-entrepreneurs’ Business Performance Questionnaire. This 

questionnaire is a four point-Likert scale questionnaire which was adapted from 

the existing studies of Hadziahmetovic (2021); Nor (2024); Pratama et al (2024); 

& Memon et al (2018). The questionnaire has total constructs of 3: Customer 

Satisfaction, Motivated Workforce, and Profitability. It has 16 indicators. This 
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questionnaire determined the business performance of micro-entrepreneurs (see 

Appendix C). 

In determining the business performance among micro-entrepreneurs, the 

following scales were used: 

Responses Continuum Interpretation 

4 – Strongly Agree (SA) 3.25 – 4.0 Very Good (VG) 

3 – Agree (A) 2.50 – 3.24 Good (G) 

2 – Disagree (D) 1.75 – 2.49 Poor (P) 

1 – Strongly Disagree (SD) 1.0 – 1.74 Very Poor (VP) 

Data Gathering Procedure 

 Before conducting the study, the researchers opted to request a letter of 

consent from the Dean of the College of Business and Management, and then it 

was consulted with the thesis adviser. After completing the authorization letter, the 

researchers disseminated the survey questionnaires to the sample respondents. The 

data collection occurred through a face-to-face interaction with the selected micro-

entrepreneurs operating in Ozamiz City. The selected respondents were given a 

formal letter of consent to assure that the respondents were willing to be part of 

the study. After the dissemination of consent letters to the respondents, the data 

collection then commenced. Once the respondents had answered the survey 

questionnaires, the researchers collected the answers given by the respondents. 

Lastly, the responses gathered from the selected micro-entrepreneurs were tallied, 

assessed, and examined using statistical methodologies. 

Statistical Treatment 

 The following statistical tools were utilized in analyzing and interpreting 

the collected data in conducting this study:  

            Mean and Standard Deviation were used to measure management 

practices, personality skills, and business performance. Mean and standard 

deviation are essential statistical tools for describing and analyzing statistical data. 
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Mean assists in determining and comparing various variables, whereas standard 

deviation presents insight about the consistency of the data. 

            Pearson Correlation Coefficient was used to determine the level of 

relationship among the three variables: Management Practices, Personality Traits, 

and Business Performance. It is a statistical tool that determines and explores the 

association and relation between two variables and tests hypotheses. 

Ethical Considerations 

    Ethical considerations were the researchers’ utmost priority, ensuring 

that respondents were treated with respect and ensuring that the respondents’ 

privacy and information confidentiality were maintained. On the other hand, 

respondents have the right to decline to participate or change their minds about 

agreeing to and signing the consent form. A consent letter was given to the 

respondents transparently explaining the implications and procedures for them to 

have an idea with regard to the information that the researchers needed. 

Sequentially, when the data was collected, only the researchers were informed 

about the respondents’ responses to prevent misconduct. To further give 

anonymity, the researchers replaced the names of the respondents as Respondent 

1, Respondent 2, and so on. This was to secure the respondents’ responses to the 

given survey questionnaires about their management practices, personality traits, 

and business performance. The researchers opted to provide proper credit and use 

reputable and reliable sources wherein the results were transparent, and the study's 

findings were accurately interpreted and presented.  

 

 

 

 

 

 



 

 
 

RESULTS AND DISCUSSIONS 

Level of Management Practices 

Table 1 shows the level of management practices among micro-enterprises, 

with very high results across all constructs (M=3.40; SD=0.34). The overall mean 

score for the level of management practices among the 347 respondents is 3.40, 

with a standard deviation of 0.34, indicating a consistently Very High rating across 

all management practice constructs. Communication, with a mean of 3.41 and a 

standard deviation of 0.34, indicates a Very High result. Meanwhile, supervision 

has a mean of 3.36 and a standard deviation of 0.33, indicating a Very High level 

of result. Similarly, management support, rated at 3.41 with a standard deviation 

of 0.35, indicates a Very High level of interpretation. Meanwhile, the low standard 

deviations across all constructs point to a high level of consistency in the 

respondents’ perceptions of their management practices, reinforcing that micro-

entrepreneurs demonstrate strong and effective management capabilities. 

Additionally, based on the results, communication and management 

support resulted in the same mean of 3.41 but differed in their standard deviation, 

where communication resulted in a standard deviation of 0.34 while management 

support resulted in a standard deviation of 0.35. Thus, the findings assert that 

among the three constructs, supervision has the highest score near zero in terms of 

its standard deviation, while management support has the least score near zero in 

terms of its standard deviation. This means that micro-entrepreneurs in terms of 

supervision have the same perspective on how they will handle their subordinates, 

whereas, in terms of management support, micro-entrepreneurs have different 

ways and regularity based on the standard deviation presented on the table. 

The findings indicate that micro-enterprise entrepreneurs have strong 

management capabilities. This high rating posits that micro-entrepreneurs possess 

the necessary skills and strategies to effectively lead their businesses, which is 

crucial for their success in a competitive market. Accordingly, the results found on
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this study support the study of Nor (2024) which yielded the same results as the 

current study, where management support shows that it could affect the 

enterprises’ business performance. This purports that management support is an 

indicator that affects the status and overall performance of the business.  

Ideally, one notable strength found in the study is communication skills. 

Micro-entrepreneurs excel in conveying information clearly and efficiently, which 

fosters an environment where team members can collaborate effectively and 

understand their roles within the organization. The results in this study support the 

study of Gichungu et al. (2024) which showed that their respondents agreed that 

communication must be a two-way process where the managers should listen and 

give consideration to their employees’ feedback about certain matters in the 

business. Clear communication is vital for maintaining operational efficiency, as it 

helps to eliminate misunderstandings and align team objectives.  

Additionally, the supervision skills of these entrepreneurs are 

commendable, as they project their ability to oversee teams and ensure that tasks 

are executed as intended while reflecting their commitment to quality and 

accountability. Effective supervision ensures that work is completed to high 

standards and motivates employees to perform at their best, as they know they are 

being guided and supported. Accordingly, the results of this study connect with the 

study of Gichungu et al. (2024) which showed that respondents agree that 

managers should supervise their employees as it encourages them to improve, 

provides an opportunity to enhance their skills and knowledge, and fosters 

creativity and innovation. Meanwhile, effective management support is a critical 

component of their management practices. Entrepreneurs provide a supportive 

work environment that affirmatively enhances employee morale and engagement, 

leading to improved productivity and retention. Employees who feel supported are 

more likely to contribute positively to the organization, ultimately driving 

business growth. 

The findings of this study show that the theory by Mintzberg (1973) is 

found to be true. The findings indicate a very high level of management practices 
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in terms of communication and supervision, as well as in the aspect of 

management support. This posits that micro-entrepreneurs understand their field 

of specialization or work in order to create and achieve an appropriate and 

balanced managerial role in the business organization (Nguyen, 2011). 

Additionally, the Model of Managing by Mintzberg mentioned the information 

plane, which entails how a certain manager communicates and disseminates 

information to subordinates in encouraging them to fulfill their assigned 

responsibilities. This supports how crucial the aspect of communication is in the 

field of business as it helps micro-entrepreneurs to properly monitor and supervise 

the overall status of the business. Moreover, people’s plane depends on how 

micro-entrepreneurs supervise their subordinates when it comes to handling the 

business. Meanwhile, people plane connects with the overall management support 

where managers direct and motivate their subordinates to finish certain tasks.  

Thus, it can be inferred that micro-entrepreneurs possess strong 

management capability in delivering effective communication, supervision, and 

management support skills, which are key drivers of business success in a 

competitive market. These attributes facilitate operational efficiency by ensuring 

clear information flow and alignment of team objectives and foster a motivating 

and supportive work environment that enhances employee morale and 

productivity. In this vein, micro-entrepreneurs may continue to develop and refine 

these management practices, as doing so will contribute to their individual 

business success and positively impact the broader economic landscape by 

fostering a culture of effective leadership and collaboration within the micro-

enterprise sector. Nevertheless, capitalizing on their entrepreneurs’ management 

capabilities can further enhance their resilience and adaptability in an ever-

evolving market, ultimately driving sustained growth and innovation.  
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Table 1. Level of Management Practices among micro-entrepreneurs (n=347) 

Constructs M SD Interpretation 

Communication 3.41 0.34 Very High 

Supervision 3.36 0.33 Very High 

Management Support 3.41 0.35 Very High 

Overall 3.40 0.34 Very High 
Note: Customer Reviews Scale: 3.25-4.0 (Very High); 2.50-3.24 (High); 1.75-2.49 (Low); 1.0-1.74 

(Very Low) 

 

Level of Personality Traits 

Table 2 shows the level of personality traits among micro-entrepreneurs. 

The overall mean score for the level of personality traits among the 347 

respondents is 3.24, with a standard deviation of 0.26. The construct of Openness 

garnered a mean score of 3.34 and a standard deviation of 0.32, which is 

interpreted as Very High. Meanwhile, their Conscientiousness was rated with a 

mean of 3.31 and a standard deviation of 0.37, which is also interpreted as Very 

High. The construct of Extraversion has a mean score of 3.35 with a standard 

deviation of 0.36, indicating a Very High level. Additionally, when it comes to the 

entrepreneurs’ Agreeableness, it was rated with a mean of 3.33 and a standard 

deviation of 0.35, which is further interpreted as Very High. Meanwhile, 

Neuroticism resulted in a mean score of 2.86 and a standard deviation of 0.55, 

interpreted as High. The low standard deviations across the constructs indicate a 

consistent perception of personality traits among the respondents, reinforcing that 

micro-entrepreneurs generally possess strong and favorable personality 

characteristics that contribute to their business effectiveness. 

Additionally, based on the results of the study, extraversion garnered the 

highest mean score (M=3.35) among the five constructs with a standard deviation 

of 0.36. Moreover, the construct openness scored the second highest with a mean 

and standard deviation of (M=3.34; SD=0.32), whereas agreeableness scored the 

third highest with a mean and standard deviation of (M=3.33; SD=0.35). 

Meanwhile, the con struct conscientiousness comes fourth with a standard 

deviation of 0.37 and a mean of 3.31. Lastly, neuroticism falls last among the five 
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constructs of personality traits with a mean and standard deviation of (M=2.86; 

SD=0.55).  

Based on the standard deviations being, openness scored the lowest which 

shows that it is near the based point of the standard deviation which asserts that 

micro-entrepreneurs opt to have the same responses and traits when it comes to 

being open to the organization. Meanwhile, neuroticism scored the highest 

standard deviation which asserts that micro-entrepreneurs have different ways on 

how they will handle their stress and have different perspectives when it comes to 

facing business challenges.  

Relatively, the results of the study have proven that the Big-Five 

Personality Theory by Costa & McCrae (1970) is true. The findings demonstrate 

that the personality traits of micro-entrepreneurs are predominantly high across 

multiple dimensions, indicating a strong foundation of positive characteristics 

among the respondents. This comprehensive assessment reveals that micro-

entrepreneurs not only recognize their strengths but also actively utilize these 

traits to enhance their business operations. Such awareness allows them to 

optimize their effectiveness and deal with the challenges of entrepreneurship more 

adeptly. Hence, employers’ different personalities could influence employee 

performance, which could, in turn, affect the business performance in general 

(Kasuma, 2024). 

The construct Openness stands out as particularly significant, emphasizing 

the entrepreneurs’ readiness to embrace new experiences and innovative ideas. 

This quality is essential in today’s dynamic business environment, as it fosters 

creativity and adaptability, which are crucial components that enable micro-

entrepreneurs to deal with challenges and seize business opportunities effectively. 

Accordingly, individuals with high Openness are curious and imaginative, which 

influences their entrepreneurial intentions and success (Agbaria & Mokh, 2022). 

This trait is crucial in business management, especially for firms relying on 

external knowledge due to technological shortcomings (Manjarres-Henriquez, 
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2022). Research by Ahmed et al. (2022) further supported the link between 

openness entrepreneurial intentions and business performance. 

A study conducted by Luc (2020) emphasized that when a certain 

individual scores high in terms of openness, it indicates that he or she possesses 

creative thinking. Making this a pivotal sense, they remain open to change while 

implementing novel strategies and solutions that contribute to the growth and 

sustainability of their businesses. Moreover, micro-entrepreneurs with a high level 

of openness are advantageous in the field of a competitive market in the sense that 

these individuals are open to new ideas and experiences, can adapt to evolving 

market trends, and seek innovative ideas in solving business problems (Luc, 

2020). 

In addition to openness, the traits of conscientiousness, extraversion, and 

agreeableness are attributed affirmatively to these entrepreneurs, reinforcing their 

organized, responsible, and sociable nature. These qualities facilitate strong 

relationships with customers and employees, promote effective teamwork, and 

create a positive work environment that enhances productivity. 

Meanwhile, individuals with Conscientiousness traits are impulsive 

deciders, especially in entrepreneurial engagement (Agbaria & Mokh, 2022; 

Salameh, 2022). Additionally, individuals who are high in conscientiousness strive 

for proficiency and compliance, making them more likely to pursue 

entrepreneurship. Relatively, people with high levels of conscientiousness are also 

focused, cautious, trustworthy, and well-organized, while those individuals who 

possess low levels of conscientiousness are easily distracted and disorganized 

(Pandey et al., 2023). Hence, this asserts that micro-entrepreneurs who possess 

this specific trait aim to make the business strive and make every effort to 

compete in the competitive business industry.  

Extraversion, characterized by sociability and assertiveness, is also linked 

to business engagement, with studies indicating that extroverted individuals 

actively seek professional opportunities and recognition (Gridwichai, 2020). 

Moreover, extraversion is connected with sociability and assertiveness, which are 
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expected to positively impact business performance. The results from the study of 

(Kasuma, 2024) showed that extraversion has a positive and significant effects 

towards employee performance. Hence, this could also affect and impact the 

overall performance of the business venture. 

Subsequently, Agreeableness is associated with cooperation and 

trustworthiness which can yield both positive and negative outcomes in business 

contexts (Hadziahmetovic & Mujezinovic, 2021). While agreeable individuals are 

often compassionate and collaborative, they may struggle in negotiations and be 

less inclined toward entrepreneurship (Salameh et al., 2022). Accordingly, Awwad 

& Al-Aseer (2021) stated that individuals who possess high levels of 

agreeableness tend to exhibit traits like courtesy, cooperation, consideration, and 

flexibility. Thus, this creates a strong relationship within the business 

organization, which could enhance team collaboration and communication and 

foster a positive workplace. In addition, micro-entrepreneurs with a high level of 

agreeableness encourage a positive and collaborative work atmosphere, which 

contributes to a stable and successful enterprise.  

However, neurotic individuals often have emotional instability and self-

consciousness, which can hinder business operations by correlating with 

absenteeism and negative attitudes, making it a barrier for managers to effectively 

lead their teams (Heydari et al., 2023). Conversely, the presence of neuroticism 

emphasizes that while micro-entrepreneurs generally maintain a positive outlook, 

they may experience emotional instability or stress that could impact their 

decision-making. Addressing these challenges is crucial for enhancing their 

resilience and overall effectiveness. In this vein, micro-entrepreneurs possess a 

diverse array of personality traits that significantly contribute to their success in 

business management. 

The findings of the reaffirmed notable authors postulate the significant 

description of the different personality traits that each entrepreneur possesses. The 

study by Hughes et al. (2020) highlighted the significant role of personality traits 

in shaping individuals’ intrapersonal and interpersonal regulation styles, 
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emphasizing the importance of how effectively employees complete tasks within 

organizations (Gridwichai et al., 2020). Accordingly, individuals with high 

Openness are curious and imaginative, which influences their entrepreneurial 

intentions and success (Agbaria & Mokh, 2022). This trait is crucial in business 

management, especially for firms relying on external knowledge due to 

technological shortcomings (Manjarres-Henriquez, 2022). Research by Ahmed et 

al. (2022) further supported the link between openness and, entrepreneurial 

intentions and business performance. 

Thus, it can be inferred that micro-entrepreneurs possess predominantly 

high levels of positive personality traits, which play a critical role in enhancing 

their business effectiveness. The traits of openness, conscientiousness, 

extraversion, and agreeableness collectively empower these individuals to deal 

with the challenges of entrepreneurship with confidence and creativity, fostering 

strong relationships and promoting a collaborative work environment. However, 

the presence of neuroticism highlights the potential emotional challenges those 

micro-entrepreneurs may face, suggesting that self-awareness and emotional 

management are key areas for improvement. 

Relatively, the findings are significant for both micro-entrepreneurs and 

organizations supporting them, which encourage micro-entrepreneurs to utilize 

their strengths while also addressing the emotional aspects of their personality that 

can enhance their resilience and decision-making capabilities. In this vein, 

business training programs and workshops may focus not only on skill 

development but also on emotional intelligence and stress management strategies. 

By fostering an environment that promotes awareness of personality traits and 

their impact on business operations, stakeholders can contribute to the 

sustainability and growth of micro-enterprises, ultimately driving economic 

development in the community. 
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Table 2. Level of Personality Traits among micro-entrepreneurs (n=347) 

Constructs M SD Interpretation 

Openness 3.34 0.32 Very High 

Conscientiousness 3.31 0.37 Very High 

Extraversion 3.35 0.36 Very High 

Agreeableness 3.33 0.35 Very High 

Neuroticism 2.86 0.55 High 

Overall  3.24 0.26 High 
Note: Customer Reviews Scale: 3.25-4.0 (Very High); 2.50-3.24 (High); 1.75-2.49 (Low); 1.0-1.74 

(Very Low) 

 

Level of Business Performance 

Table 3 shows the level of business performance among micro-

entrepreneurs. The overall mean score for the level of business performance is 

3.42, with a standard deviation of 0.33, indicating a Very Good level of business 

performance across the assessed constructs. Customer Satisfaction garnered a 

mean score of 3.47, with a standard deviation of 0.40, interpreted as Very Good. 

The construct Motivated Workforce was rated with a mean of 3.42 and a standard 

deviation of 0.37, which is also interpreted as Very Good. Meanwhile, 

Profitability received a weighted mean of 3.38 and a standard deviation of 0.39, 

indicating a Very Good level among the respondents. Meanwhile, according to the 

results found in Table 3, motivated workforce scored the lowest in terms of its 

standard deviation which means that it is near the base point of the standard 

deviation; hence, it asserts that micro-entrepreneurs have provided motivation to 

their workforce as it can enhance their performance which could positively affect 

the business performance. On the other hand, customer satisfaction has the highest 

score in terms of its standard deviation which asserts that micro-entrepreneurs 

have different ways on how they prioritize the satisfaction of their customer.  

Based on the findings, the Resource-Based View (RBV) Theory by 

Wernerfelt (1984) is found to be true. The findings indicate that micro-

entrepreneurs exhibit a very good level of business performance across various 

constructs, reflecting their effectiveness in achieving business objectives and 

meeting stakeholder expectations. Customer satisfaction stands out as a key 
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strength, highlighting the entrepreneurs’ commitment to prioritizing customer 

needs and preferences, which fosters loyalty and encourages repeat business—

essential factors for long-term success. Additionally, the motivation level of the 

workforce is notably very good, which postulates that micro-entrepreneurs are 

successful in creating engaging and supportive work environments. Such 

environments not only enhance employee morale but also contribute to increased 

productivity and overall business performance. Furthermore, the strong 

profitability among these micro-entrepreneurs emphasizes their ability to manage 

resources effectively and deal with the challenges of the market, ensuring 

economic viability and potential for future growth.  

The findings of this study support some existing literature on business 

performance, which emphasizes the critical role played in determining 

organizational success. As stipulated by Ilasin (2023) and Robbins (2010), 

performance is a vital metric for any business organization and serves as a key 

indicator of success. In a competitive landscape, enhancing employee job 

performance becomes essential, reflecting the broader goal of micro-entrepreneurs 

to deal with the challenges of the business environment effectively. 

Customer satisfaction, highlighted as a key strength in the findings, 

supports the assertions made by Franklin (2023) and Al Idrus et al. (2021), who 

emphasized that satisfied customers are fundamental to business performance. The 

positive relationship between customer satisfaction and business outcomes, as 

discussed by Van der Wiele (2002), showcasing micro-entrepreneurs’ 

commitment to understanding and fulfilling customer needs, which in turn fosters 

loyalty and repeat business that are critical components for sustainable growth. 

Furthermore, Rahaman et al. (2020) and Bhat et al. (2023) argued that a 

motivated workforce contributes significantly to achieving organizational goals. 

The findings suggest that micro-entrepreneurs are adept at creating supportive 

work environments that not only enhance employee morale but also drive 

productivity and overall performance. This resonates with the idea that motivated 
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employees, who feel valued and encouraged, are more likely to engage in their 

work and contribute positively to the organization (Bhat et al., 2023). 

Finally, the strong profitability reported by the micro-entrepreneurs 

reaffirms the assertions made by Hofstrand (2019) and Nguyen & Nguyen (2020) 

regarding profitability as a primary measure of business performance. The ability 

of micro-entrepreneurs to effectively manage resources and address market 

challenges signifies their economic viability and potential for future growth. In 

this vein, customer satisfaction, workforce motivation, and profitability are 

interrelated constructs that significantly contribute to the overall business 

performance of micro-entrepreneurs, highlighting the multifaceted nature of 

success in the entrepreneurial landscape. 

Thus, the result had a profound significance for both micro-entrepreneurs 

and stakeholders within the entrepreneurial ecosystem. First, the emphasis on 

customer satisfaction as a key performance driver suggests that micro-

entrepreneurs may continue to invest in understanding and addressing customer 

preferences to maintain loyalty and competitive advantage. Additionally, fostering 

a motivated workforce may consistently be the priority, as employee engagement 

is linked to improved productivity and overall performance. Implementing 

training programs, offering incentives, and creating supportive work cultures can 

further enhance workforce motivation. Lastly, the strong profitability observed 

indicates that micro-entrepreneurs may leverage their effective resource 

management strategies to explore opportunities for reinvestment and growth. This 

holistic approach can help micro-entrepreneurs not only sustain their current 

success but also expand their enterprises, contributing positively to the broader 

economic landscape. 
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Table 3. Level of Business Performance among micro-entrepreneurs (n=347) 

Constructs M SD Interpretation 

Customer Satisfaction 3.47 0.40 Very Good 

Motivated Workforce 3.42 0.37 Very Good 

Profitability 3.38 0.39 Very Good 

Overall 3.42 0.33 Very Good 
Note: Customer Reviews Scale: 3.25-4.0 (Very Good); 2.50-3.24 (Good); 1.75-2.49 (Poor); 1.0-

1.74 (Very Poor) 

 

Significant Relationship between Micro-Entrepreneurs’ Management Practices 

and Business Performance 

 

Table 4 shows the significant relationship between micro-entrepreneurs 

management practices and business performance. Based on the findings, the 

management practices and business performance have an (r-value) of 0.755 and a 

(p-value) of 0.000. The results indicate that there is a highly significant and 

perfect positive correlation between the management practices and business 

performance of micro-entrepreneurs signifying that the researchers rejected the 

study’s null hypothesis. 

The findings indicate that the management practices employed by micro-

entrepreneurs are essential for enhancing their overall business performance. 

Effective management strategies, such as proper planning, organization, 

leadership, and control, are likely contributing to the high levels of customer 

satisfaction, workforce motivation, and profitability observed among these 

entrepreneurs. In this vein, investing in and improving management practices can 

lead to substantial improvements in business outcomes, reinforcing the importance 

of effective management in achieving business success. 

The significant relationship between micro-entrepreneurs’ management 

practices and their business performance emphasized that effective management is 

crucial for achieving superior outcomes. The effectiveness of management 

practices, particularly in the context of supervision, plays a vital role in ensuring 

that business objectives are met. Miftakhirodhiyah et al. (2023) stipulated that 

supervision involves overseeing that tasks are executed according to the 
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established plans, allowing managers to identify weaknesses and correct them 

proactively.  

Meanwhile, the significance of management support is also evident in the 

findings. As indicated by Ismail et al. (2019), management support encompasses 

providing the necessary resources and tools for employees to succeed. This 

support can take many forms, including financial support, which is critical for the 

entrepreneurial functions of a business. Nyabuto & Nyakwara (2024) further 

emphasized that management’s financial support is a key driver of strategic 

success, as it empowers employees to perform their roles effectively. 

The theory Resource-Based View (RBV) Theory have been proven to be 

true based on the findings being stipulated in this study, which posits that 

businesses that acquire resources such as employer branding could lead to a 

business performance that is sustainable due to a workplace that values the overall 

well-being of the employees, creating a more motivated workforce. The approach 

not only enhances employee satisfaction but also leads to a more effective 

workforce, ultimately contributing to the overall performance of the business. By 

recognizing and addressing these matters, micro-entrepreneurs can create a 

productive working environment that promotes social well-being and drives 

organizational success, highlighting the significance of tailored management 

practices in fostering an engaged and high-performing workforce in micro-

enterprises. 

Thus, it can be inferred that the strong correlation between management 

practices and business performance highlights the need for micro-entrepreneurs to 

prioritize effective management strategies. By fostering a supportive and well-

supervised environment, micro-entrepreneurs can enhance their business 

outcomes and deal with the complexities of the competitive landscape more 

successfully. This not only benefits their enterprises but also contributes to the 

broader economic ecosystem by driving innovation and growth in the micro-

enterprise sector. 
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Table 4. Significant Relationship between Micro-Entrepreneurs’ Management 

Practices and Business Performance (n=347) 

Variables r-value p-value Interpretation 

Management Practices and 

Business Performance 

 

0.755 

 

0.000 

Perfect Positive 

Correlation/Highly 

Significant 
Note: 1). Perfect Negative Correlation (-0.61 to -1.00), Strong Negative Correlation (-0.31 to -

0.60), Moderate Negative Correlation (-0.11 to -0.30), No Correlation (0.00), Weak Positive 

Correlation (0.01 to 0.10), Moderate Positive Correlation (0.11 to 0.30), Strong Positive 

Correlation (0.31 to 0.60), and Perfect Positive Correlation (0.61 to 1.00) 

          2). p<0.01 (Highly Significant); *p<0.05 (Significant); *p>0.05 (Not Significant) 

 

Significant Relationship between Micro-Entrepreneurs’ Personality Traits and 

Business Performance 

Table 5 illustrates the significant relationship between micro-

entrepreneurs’ personality traits and their business performance. According to the 

results, the personality traits and business performance of micro-entrepreneurs 

have a (r-value) of 0.602 and a (p-value) of 0.000. This shows that there is a 

strong positive correlation and a highly significant relationship between the micro-

entrepreneurs’ personality traits and business performance, positing that the 

researchers have rejected the study’s null hypothesis. 

The correlation coefficient (r-value) indicates a strong positive correlation, 

suggesting that as the positive personality traits of micro-entrepreneurs increase, 

their business performance tends to improve correspondingly. More importantly, 

the p-value signifies the statistical significance of this relationship, indicating that 

the likelihood of this correlation occurring by chance is virtually nonexistent. This 

highly significant p-value reinforces the notion that the observed correlation is not 

only statistically valid but also meaningful in a practical context, making the 

personality traits of micro-entrepreneurs play a crucial role in enhancing their 

business performance, underlining the importance of fostering these traits for 

achieving better outcomes in their enterprises. 

The theories Big Five Personality Traits and Resource Based View Theory 

have been proven to be true. The integration of the Big Five Personality Traits 

Theory and the Resource-Based View (RBV) offers a valuable framework for 
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understanding how individual personality traits influence the performance of 

micro-entrepreneurs. Each of the Big Five traits—openness, conscientiousness, 

extraversion, agreeableness, and neuroticism—plays a significant role in shaping 

entrepreneurial behaviors and decision-making processes, which can impact 

business outcomes. Organizations can utilize these insights by tailoring their 

support strategies, such as personalized training and mentorship programs, and 

fostering a supportive culture that celebrates diverse traits. By recognizing 

personality traits as critical resources and aligning them with organizational goals, 

businesses can enhance entrepreneurial success, drive innovation, and promote 

sustainable performance in a dynamic business landscape. 

The findings of this study highlight a strong positive correlation between 

micro-entrepreneurs’ personality traits and their business performance, reinforcing 

the idea that favorable personality characteristics significantly enhance business 

outcomes. This connection is supported by the framework of the Big Five 

Personality Traits, which suggests that specific traits like openness, 

conscientiousness, extraversion, agreeableness, and neuroticism shape how 

individuals engage with their work and interact with others. Research indicated 

that these traits can forecast behavior in a business setting, thereby influencing 

overall performance (Ezeakabekwe & Nwankwo, 2020).  

For instance, individuals exhibiting high levels of openness are 

characterized by their curiosity and willingness to embrace new experiences, traits 

that can facilitate innovative thinking and adaptability in a business context 

(Agbaria & Mokh, 2022). This openness is particularly relevant for entrepreneurs 

seeking to navigate dynamic market environments and capitalize on emerging 

opportunities. Similarly, conscientious individuals demonstrate a commitment to 

diligence and responsibility, traits that are associated with higher entrepreneurial 

intentions and effective task completion (Salameh, 2022).  

Extraversion also plays a crucial role; extroverted micro-entrepreneurs are 

more likely to seek out networking opportunities and foster relationships that can 

lead to business growth (Salameh et al., 2022). However, it is essential to 
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recognize the nuanced impact of agreeableness and neuroticism. While 

agreeableness fosters collaboration, it may hinder entrepreneurial ambition in 

certain contexts, as overly agreeable individuals might prioritize harmony over 

assertiveness in negotiations (Salameh et al., 2022). Neuroticism, on the other 

hand, can negatively affect business performance due to increased emotional 

instability and risk aversion, making it vital for entrepreneurs to cultivate 

resilience and confidence in their decision-making (Heydari et al., 2023). 

Additionally, the broader business context underlines that performance is 

not solely a function of individual traits; it is also influenced by customer 

satisfaction, workforce motivation, and profitability (Franklin, 2023; Rahaman et 

al., 2020). Effective management practices that support a motivated workforce and 

enhance customer satisfaction can significantly impact overall business 

performance, reinforcing the importance of personality traits in this ecosystem 

(Franklin, 2023). 

In conclusion, nurturing positive personality traits among micro-

entrepreneurs is not only beneficial for individual performance but is also critical 

for fostering a productive business environment. By understanding and leveraging 

the Big Five Personality Traits, micro-entrepreneurs can enhance their 

effectiveness, navigate challenges more adeptly, and ultimately drive their 

enterprises toward greater success. This comprehensive perspective highlights the 

interplay between personality and performance, emphasizing the necessity of 

integrating personality development into entrepreneurial training and support 

programs. 

Table 5. Significant Relationship between Micro-Entrepreneurs’ Personality 

Traits and Business Performance 

Variables r-value p-value Interpretation 

Personality Traits and 

Business Performance 

 

0.602 

 

0.000 

Strong Positive 

Correlation/Highly 

Significant 
Note: 1). Perfect Negative Correlation (-0.61 to -1.00), Strong Negative Correlation (-0.31 to -

0.60), Moderate Negative Correlation (-0.11 to -0.30), No Correlation (0.00), Weak Positive 

Correlation (0.01 to 0.10), Moderate Positive Correlation (0.11 to 0.30), Strong Positive 

Correlation (0.31 to 0.60), and Perfect Positive Correlation (0.61 to 1.00) 

          2). p<0.01 (Highly Significant); *p<0.05 (Significant); *p>0.05 (Not Significant) 



 

 
 

CONCLUSIONS AND RECOMMENDATIONS 

Summary 

 In the process of making business successful, there are various and 

significant factors that assist in increasing the performance of the business. One of 

the contributing factors is the assistance and the leadership support of the 

managers in the business organization where they tend to impact the business as 

well as its performance. In this vein, the business organization’s manager greatly 

affects the business performance of the business.   

            This study is entitled “Micro-Entrepreneurs’ Management Practices, 

Personality Traits, and Business Performance in Ozamiz City,” wherein the main 

objective was to examine the micro-entrepreneurs’ management practices as well 

as their personality traits in relation to business performance. The data was 

collected from the micro-entrepreneurs in Ozamiz City. Relatively, there were a 

total of 347 respondents who were micro-entrepreneurs in Ozamiz City. After data 

collection, the data were tallied, evaluated, and analyzed with the use of these 

statistical methods: Mean and Standard deviation, and the Pearson Correlation 

Coefficient. In this vein, this study identified the significance of management 

practices and personality traits in business performance among micro-

entrepreneurs in Ozamiz City. 

Findings 

1. The level of management practices in terms of communication, 

supervision, and management support indicated a very high level of 

interpretation. Relatively, among the three constructs, management support 

scored the highest. This indicated that it was crucial to have a support 

system in the field of business as it fostered a working environment that 

valued relationships and bonds, proper communication, and connection 

within the business organization.  

2. The level of personality traits in terms of openness, conscientiousness, 

extraversion, and agreeableness resulted in a very high level of 
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interpretation, which asserts that managers tend to have positive 

personality traits when it comes to handling the business. Meanwhile, 

personality traits in terms of neuroticism indicated a high level of 

interpretation which asserted that some of the managers may experience 

some anxiety when it comes to business setting but still manages to strive 

in the competitive realm of enterprises.  

3. The level of business performance of micro-entrepreneurs in Ozamiz City 

was also found to be very good. Customer satisfaction, motivated 

workforce, and profitability contributed in the success and performance of 

the business organization in order for it to be continuously operating.  

4. Management practices and business performance had been found to be 

highly significant and have a strong positive correlation with each other. 

This indicated that the management practices of a certain manager 

significantly affected the business performance of a business organization. 

Thus, it was one of the contributing factors in determining the performance 

of a venture.  

5. Personality traits and business performance were found to be highly 

significant and has a strong positive correlation with each other. This 

asserted that the personality traits of a manager in a business setting could 

influence the performance of the business, as it also impacted the 

performance and attitude of the workers in a certain business organization. 

Conclusions 

The researchers of the study conclude that: 

1. Micro-enterprises that are equipped with supervision could contribute to 

the well-being of the workforce and a structured organization which would 

lead to the success of the business. Thus, it is beneficial for the manager to 

have management practices such as management support, supervision, and 

communication as they assist the business to grow in the competitive 

realm of the business world.  
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2. Micro-entrepreneurs who possess openness show that they are capable of 

being connected with other individuals, which suggests that it could 

enhance relationships within the workforce of a certain business 

organization. Being equipped with such personality traits influences 

managers in terms of decision-making, employee relations, stress 

management, and overall business performance. 

3. It is vital for the business to give importance to how they will incorporate 

strategies that could satisfy the customers in terms of the goods and 

services offered. Micro-entrepreneurs’ business performance relies on 

revenue growth, the contentment of the customers in terms of service and 

product, and the overall drive of the workforce to handle the business. 

Thus, managers measure the performance of their business according to 

the three mentioned factors.  

4. The researchers rejected the study’s null hypothesis, which denotes that 

there is a significant relationship between management practices and 

business performance. This asserts that management practices are crucial 

in the venture as it impacts the performance of the business organization in 

the long run as well as resulting in affecting its venture success.  

5. The researchers rejected the study’s null hypothesis, which denotes that 

there is a significant relationship between personality traits and business 

performance. This indicates that personality traits of a certain micro-

enterprise manager play a crucial role as it is one of the contributing 

factors in determining the overall performance of the business 

organization. 
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Recommendations 

The researchers of the study would like to have these recommendations for 

future researchers, government and non-government agencies, business 

enterprises, nonprofit and social enterprises, academics, and educators: 

1. Future researchers, government and non-government agencies, business 

enterprises, nonprofit and social enterprises, academics, and educators may 

widen the scope of the study by incorporating other populations. In this 

vein, they could include other business enterprises bigger than micro-

entrepreneurs, such as small-medium enterprises (SMEs). Moreover, they 

could include other populations aside from Ozamiz City in order to widen 

the scope and perspective of the research study. 

2. Future researchers, government and non-government agencies, business 

enterprises, nonprofit and social enterprises, academics, and educators may 

include other variables and constructs aside from focusing on the 

management practices and personality traits of micro-entrepreneurs. They 

could also integrate how the digital realm could affect business 

performance, such as digital marketing and the utilization of other 

technological advancements. Moreover, they could also incorporate risk 

management, where future researchers could determine the relationship 

between digital marketing and risk management toward business 

performance.  
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APPENDIX A 

(Survey Questionnaire) 

 

Appendix A-1 

(Respondents’ Level of Management Practices Questionnaire) 

 

I. Management Practices: Adapted Questionnaire from: Gichungu et al (2018); 

Nguyen (2020); Kalogiannidiset al (2023); &Ajamobe et al (2022) 

Directions: Read each statement carefully and write a check mark (/) on the 

columns that contain your answer. Be guided by the following scale: 4 - Strongly 

Agree; 3 - Agree; 2 - Disagree; 1 - Strongly Disagree 

 

INDICATORS 

RESPONSES 

4 

(SA) 

3 

(A) 

2 

(D) 

1 

(SD) 

A. Communication 

1. I make sure that our business organization 

involves a two-way process communication. 

    

2. I give feedback to my employees about their work 

to help them improve and correct their mistakes. 

    

3. I give consideration to employees’ suggestions to 

make them feel valued. 

    

4. I communicate nonverbally to my employees 

through seeing and sensing them. 

    

5. I communicate verbally to my employees through 

information gathering and information 

disseminating.  

    

6. I make sure that business staff are easily updated 

about business changes through internal 

communication. 

    

7. I disseminate business information internally for 

the benefit of employees. 

    

8. I facilitate internal communication for proper 

decision making in times of uncertainty. 
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B. Supervision 

1. I give employees specific instructions on their roles 

and responsibilities. 

    

2. I interact with employees to review their work and 

encourage them to improve. 

    

3. Through supervision, employees in our 

organization are held accountable of their results. 

    

4. I coach my employees about their designated tasks.     

5. I make clear to which aspect of performance is 

considered to be the most important. 

    

6. I convey clear and uniform standards which I use to 

evaluate my employees’ performance. 

    

7. I encourage to help my employees in developing 

work methods and job procedures. 

    

C. Management Support 

1. I help employees in solving problems they 

experience while carrying out their duties. 

    

2. I support employees’ creativity and innovation to 

ensure that they are fully implemented. 

    

3. I support employee growth by providing them with 

training opportunities to enhance their skills and 

knowledge. 

    

4. I give support to my employees all the time.     

5. I have good relationship with my employees.     
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Appendix A-2 

(Respondents’ Level of Personality Traits Questionnaire) 

II. Personality Traits: Adapted Questionnaire from: Hadziahmetovic et al. (2021) 

& Wu (2024) 

Directions: Read each statement carefully and write a check mark (/) on the 

columns that contain your answer. Be guided by the following scale: 4 - Strongly 

Agree; 3 - Agree; 2 - Disagree; 1 - Strongly Disagree 

 

INDICATORS 

RESPONSES 

4 

(SA) 

3 

(A) 

2 

(D) 

1 

(SD) 

A. Openness  

1. I have a good sense of creativity when it comes to 

innovation. 

    

2. I think that paying attention to extreme ideas is 

important.  

    

3. I would enjoy exploring new ideas and concepts.      

4. I have a preference for exploring novel 

experiences. 

    

5. I enjoy engaging in abstract thinking.     

6. People have often told me that I have a good 

sense of thought. 

    

B. Conscientiousness 

1. I am organized when working.     

2. I pay much attention to the small details when 

working. 

    

3. I always try to be accurate in my work, even at 

the expense of time. 

    

4. I am always called as a perfectionist by the people 

surrounding me. 

    

5. I plan and organize things to avoid scrambling at 

the last minute. 
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C. Extroversion  

1. I often express my opinions in group meetings.     

2. I am usually the one who makes the first move 

during social situations.  

    

3. I am often the one who speaks on behalf of the 

group. 

    

4. I feel satisfied with myself overall.     

5. I feel that I am a worthy person.     

D. Agreeableness 

1. I don’t hold a grudge to my employees even if they 

have badly wronged me. 

    

2. I value harmonious relationship and forgive people 

who have treated me badly. 

    

3. I am flexible and open in my opinions when people 

disagree with me. 

    

4. I don’t argue with my people when they tell me that 

I’m wrong. 

    

5. I am a determined individual.     

E. Neuroticism 

1. I would feel stress whenever there are challenges in 

the business setting.  

    

2. I would feel like panicking when there is an 

emergency. 

    

3. I feel like crying when I see other people crying.     

4. I feel strong emotions when one of my employees 

is going away for a longtime. 

    

5. I experience feelings of anxiety easily.     

6. I am prone to feelings of depression easily.     

7. I remain unemotional even in situations where most 

people get very sentimental. 
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Appendix A-3 

(Micro-entrepreneurs’ Business Performance Questionnaire) 

III. Business Performance: Adapted Questionnaire from: Hadziahmetovic 

(2021); Nor (2024); Pratama et al (2024); & Memon et al (2018) 

Directions: Read each statement carefully and write a check mark (/) on the 

columns that contain your answer. Be guided by the following scale: 4 - Strongly 

Agree; 3 - Agree; 2 - Disagree; 1 - Strongly Disagree 

 

INDICATORS 

RESPONSES 

4 

(SA) 

3 

(A) 

2 

(D) 

1 

(SD) 

A. Customer Satisfaction 

1. Customers leave nice reviews.      

2. There is an increase in customer loyalty.     

3. There is an increase in delivery speed of 

products/services. 

    

4. Customers feel satisfied when the service 

provided by the vendor is fulfilled. 

    

5. The customers will commit to making repeat 

purchases. 

    

B. Motivated Workforce 

1. My employees are feeling strong and vigorous.     

2. My workers are motivated to go to work.     

3. I feel bursting with energy, as well as my 

workers during at work.  

    

4. I am enthusiastic about my job, as well as my 

subordinates. 

    

5. I find the work that I do full of meaning and 

purpose. 

    

6. My employees and Iare inspired to do our 

designated job.  
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C. Profitability 

1. There is an evident increase in sales in the 

business organization. 

    

2. The business has a better financial liquidity.     

3. The business improves its market share.     

4. The business organization conducts cross buying.     

5. The business generates a positive annual revenue.     
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APPENDIX B 

(Sample Filled-out Questionnaire) 

Appendix B-1 

(Respondents’ Level of Management Practices Questionnaire) 
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Appendix B-2 

(Respondents’ Level of Personality Traits Questionnaire) 
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Appendix B-3 

(Micro-entrepreneurs’ Business Performance Questionnaire) 
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APPENDIX C 

(Sampling Computation) 
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APPENDIX D 

(Informed Consent Form) 
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APPENDIX E 

(Approved Letters of Consent) 

Appendix E-1 

(Letter of Approval to Conduct Survey) 
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Appendix E-2 

(Letter to the Office of the City Mayor) 
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Appendix E-3 

(Letter from the Office of the City Mayor) 
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Appendix F 

(Statistical Output) 

1. What is the level of management practices among micro-entrepreneurs in terms 

of communication, supervision, and management support? 

Descriptive Statistics 

 N Minimum Maximum Mean Std. Deviation 

Communication 347 2.625 4.000 3.41390 .335355 

Supervision 
347 

2.71428571428
57144 

4.00000000000
00000 

3.362700699
876493 

.3285610869
60871 

Management Support 347 2.8 4.0 3.413 .3488 

MANAGEMENT 
PRACTICES 

347 
2.71309523809

52382 
4.00000000000

00000 
3.396428571

428573 
.2905590652

62465 

Valid N (listwise) 347     

 

2. What is the level of personality traits among micro-entrepreneurs in terms of 

openness, conscientiousness, extroversion, agreeableness, and neuroticism? 

Descriptive Statistics 

 N Minimum Maximum Mean Std. Deviation 

Openness 
347 

2.50000000000
00000 

4.00000000000
00000 

3.336215177
713738 

.3230465045
83317 

Conscientiousness 347 2.0 4.0 3.312 .3705 

Extraversion 347 2.2 4.0 3.352 .3598 

Agreeableness 347 2.2 4.0 3.329 .3526 

Neuroticism 
347 

1.57142857142
85714 

4.00000000000
00000 

2.861259777
686289 

.5516665270
20123 

PERSONALITY 
TRAITS 

347 
2.63619047619

04760 
4.00000000000

00000 
3.237996432

002194 
.2577106019

20360 

Valid N (listwise) 347     
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3. What is the level of business performance among micro-entrepreneurs in terms 

of customer satisfaction, motivated workforce, and profitability? 

Descriptive Statistics 

 N Minimum Maximum Mean Std. Deviation 

Customer Satisfaction 347 2.8 4.0 3.467 .3961 

Motivated Workforce 
347 

2.83333333333
33335 

4.00000000000
00000 

3.421229586
935639 

.3651142818
18868 

Profitability 347 2.4 4.0 3.376 .3913 

BUSINESS 
PERFORMANCE 

347 
2.85555555555

55556 
4.00000000000

00000 
3.421485750

880565 
.3267818357

79412 

Valid N (listwise) 347     

 

4. Is there a significant relationship between the management practices of micro-

entrepreneurs and business performance? 

Correlations 

 
MANAGEMENT 

PRACTICES 
BUSINESS 

PERFORMANCE 

Spearman's rho MANAGEMENT 
PRACTICES 

Correlation 
Coefficient 

1.000 .741** 

Sig. (2-
tailed) 

. .000 

N 347 347 

BUSINESS 
PERFORMANCE 

Correlation 
Coefficient 

.741** 1.000 

Sig. (2-
tailed) 

.000 . 

N 347 347 

**. Correlation is significant at the 0.01 level (2-tailed). 
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5. Is there a significant relationship between the personality traits of micro-

entrepreneurs and business performance? 

Correlations 

 
BUSINESS 

PERFORMANCE 
PERSONALITY 

TRAITS 

Spearman's rho BUSINESS 
PERFORMANCE 

Correlation 
Coefficient 

1.000 .589** 

Sig. (2-
tailed) 

. .000 

N 347 347 

PERSONALITY 
TRAITS 

Correlation 
Coefficient 

.589** 1.000 

Sig. (2-
tailed) 

.000 . 

N 347 347 

**. Correlation is significant at the 0.01 level (2-tailed). 
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APPENDIX G 

(Documentation) 

Appendix G-1 

(Conducting Survey) 
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Appendix G-2 

(Thesis Proposal Defense) 
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Appendix G-3 

(Final Thesis Defense) 
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APPENDIX H 

(Grammarly Report) 
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APPENDIX I 

(Turnitin Results) 
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